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You can graph the cumulative frequency as well, to create what is called an ogive, which I always thought 

was pretty cool for some reason. An ogive is shown in Figure 4.9 for the wine data.
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Table 4.5  Raw test data

53 67 39 52 100 54 65 45 50 76

80 26 58 55 54 63 70 52 61 66

43 50 55 62 68 65 58 55 57 64

57 52 54 63 79 63 41 17 54 68

57 62 80 74 54 65 58 53 54 69

Table 4.4  Cumulative frequency distributions of the wine data

Glasses p/wk Frequency Cumulative frequency
Cumulative relative 

frequency
Cumulative 

percentage frequency

0–3 10 10 0.5 50

4–6 3 13 0.65 65

7–9 4 17 0.85 85

10–12 2 19 0.95 95

13–15 1 20 1 100

GETTING SERIOUS WITH YOUR DATA

OK, after all that descriptive analysis, you are doubtless getting to know the characteristics of the data a 

little better. However, before you want to make any kind of commitment to your data, surely the basic 

characteristics of the distribution are the least you should know? Take the histogram, for example: it is all 

very well, and very nice to see, but really it is only the surface of your data, isn’t it? Hopefully, you will 

want to know more about your data before making any big decisions?
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